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Bottled Water - UK

“While the spotlight on plastic waste is a threat to the
whole soft drinks market, the option of tap water and
roll-out of water refill stations make this a more severe
challenge for bottled water. Widespread feelings of guilt
among consumers over the plastic waste generated by
drinking bottled water ...

Consumers and the Economic
Outlook - Quarterly Update - UK

“People are still wary about the potential impact of
Brexit – particularly when it comes to the cost of living.
But people seem able to separate these macro-economic
concerns from their own personal financial situation.
Unemployment remains at record lows, and while
average wages are still increasingly more slowly than ...

Online Grocery Retailing - UK

“The smallest and quickest-growing aspect of the
grocery market, online grocery is a sector that has seen a
vast number of innovations in the past year as it strives
to evolve to cater not just for big-basket supermarket-
style shops but also for smaller top-up-based shops.”

Health Food Retailing - UK

“The health food specialists have capitalised on the
health and wellbeing trend but it hasn’t been easy as
supermarkets and online players have increasingly
muscled in on the market. The most important factor for
specialists is trust, both as a way to combat the threat of
the competition but also ...

The Leisure Outlook - Quarterly
Update - UK

“Although participation in many leisure activities
continues to grow there are areas of the market that may
begin to struggle if consumers begin to increase their
saving habits. There is a growing range of eating out
venues so pubs and restaurants need to stay innovative.”

– Helen Fricker, Associate ...

Alcoholic Drinks Review - UK

“Many consumers are moderating their alcohol intake,
putting pressure on the industry. However, consumer
interest in low- and non-alcoholic drinks and
widespread quality over quantity mindset suggest
opportunities for brands to stay on the menu.”

– Kiti Soininen, Category Director, Food &
Drink

Cider - UK

Drink - UK
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“Smaller servings are a promising means for cider
companies to attract custom in both the off- and on-
trade. These should appeal to the health-conscious
through lower alcohol units and calories, and also
financially through a lower item price. This latter is
arguably especially needed given the pressure on
household incomes ...

Drink - UK
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