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Digital Marketing in Automotive -
China

“30-39-year-olds, instead of young adults, show the
highest interest in WeChat moment flow ads, especially
those full-size SUV (Sports utility vehicles) and MPV
(Multi-purpose vehicle) buyers. Therefore, car ads on
this channel could highlight the large inner space, with a
family theme to attract more attention.

Zhihu is now paid ...
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SUVs - China

“SUVs are going to continue the current success in the
foreseeable future. Mid-to-full-size models have an
expanding momentum, aligning with the trading up
trend of replacement car buyers. Yet, coupe-styled cross-
type compact models are worth paying more attention
to, given their popularity among post 9os car buyers,
especially MinTs. The ...
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