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Attitudes towards Corporate
Social Responsibility - China

“Chinese consumers have high CSR awareness. They
increasingly seek companies that are socially responsible
and show interest in a wider range of responsible areas.
Companies today have to grow beyond setting up
charitable funds or separate projects. It is time to
integrate CSR into corporate culture and set quantifiable
goals ...

Marketing to Over-55s - China

“Seniors enjoy socialising with others and will not
hesitate to make new friends. They are prudent as well
as assertive consumers and place a great emphasis on
utility and value for money. Offline events are a good
way to promote brands to older people, as is harnessing
the influence of ...
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