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Milk and Flavoured Milk - China

"Facing challenged 2022, white milk still got good
growth. Special sourced milk with richer nutrition
claims is gaining popularity. In the future, innovation
based on taste to pair with other food will be other
important demand in high-end market. Meanwhile,
flavoured milk should seize the chance that consumers’
perception is ...
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Consumption Habits of Alcoholic
Drinks - China

“An optimistic forecast in out-of-home alcoholic drink
consumption is expected as the sector has witnessed a
rapid bounce back following increasing spending on
eating out in 2023. Besides this, an attitudinal shift
towards ‘drink less but better’ has been observed,
indicating brands need to position a quality taste profile
as ...

Tea Drinks - China

"The Chinese Dietary Guidelines 2022 highlight the
importance of drinking plenty of water and recommend
drinking plain water or tea and drinking less or no
sugary drinks, which will benefit the consumption of
sugar-free tea drinks. In addition to borrowing trending
flavours from tea houses to attract consumption
interest, RTD ...
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Plant-protein Drinks - China

“Nutritional profile can help retain consumers’ spending
on plant-protein drinks under cautious spending.
However, as homogenous nutrition fortification
emerges, different bases have to establish unique
nutritional advantage to remain competitive. Other than
nutrition, flavour innovation and differentiating texture
for pairing drinks can help the category better tap into
consumers’ segmented ...
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Juice and Juice Drinks - China

“Under the inevitable trend of premiumisation in the
juice market, brands that justify their value and resonate
with ever cautious spending consumers will be
recognised. Positioning fruit and vegetable juice as a
tool to achieve complete nutrition can boost usage
frequency due to nutritional deficiency and attention to
healthy eating ...

Beverage Blurring - China

“Although financial status and confidence have begun to
recover, consumers might still be cautious about
spending, including on non-alcoholic drinks.
Visualisation of ingredients can not only help justify
product value, but can also convey a natural message to
resolve concerns about food safety and artificial
additives. Meanwhile, beverage brands can ...
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