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Children's Products Retailing -
China

“While growing well, the children’s products retail
market is highly fragmented and competitive. The focus
of that competition is now shifting from quality of
products, towards more focus on quality of service.
Services being sought include more expert advice on
child development and product suitability from parents
eager to obtain ...
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Beauty Retailing - China

“Providing personalised designed products is perceived
as an upcoming trend, and is especially an area needing
most attention in bricks-and-mortar stores. This
approach can help to win back lapsed offline buyers and
differentiate from online offerings. Online channels
should explore beyond price competition by
incorporating new techniques such as AR ...
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Festival Shopping - China

“Festivals are reshaping consumers’ spending patterns,
especially online shopping festivals. Greater spending
power and choice are driving individualisation among
consumers and the need for innovation by retailers and

EAXZF4L - China

“REEBFMBEAAKREHE | RHEFREEE

B WEATDRMSRAEREIRKNE P ITERRTE
FREMERME. RT MBS | ELREENZF A
AR (HERIIR) WRSEHBE R E RN, ”

- £, BIREIER

B - China

“THRIEEEEHBRENTHERN , THEME W,
SRR ARMIHTRAE N M F & ISR T T /BB X ML
HEESK , AR TERARENSIHER., E &K%
RFESK AT T H WS BIR SIS | BIATBI
IRFAFE. JRF R WL ERT K E R
. XIEATEREMMEHIRFYIBKEN tha HHE T
k. TERLMBISESRSEE, EAMEM , A
PRRSR, SRE BT BSXEENFE,

reports.mintel.com



MINTEL

brands. Demand for better quality experiences is also
driving the convergence of festival shopping with festive
entertainment into so-called “retailtainment”. Travel
spending ...
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